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Abstract 

 
This study aims to determine whether sales and location of modern markets affect sales in 

traditional markets. This study uses a quantitative approach, with data collection techniques using 

questionnaires, interviews, and documentation. The data analysis technique was using a multiple 

linear regression model using a level of 0.05 (5%) with the classical assumption test. Statistical 

results show that the Sales variable has an at-count value of 2,049 with an at-table value of 1,666. 

In the location variable, the t-count value is 3.146 with an at-table value of 1.666 at the 0.02 level. 

In conclusion, there is an influence between the level of modern market sales on sales turnover in 

traditional markets. The three dominant indicators are the income level of the community, 

products, and customers with a significant decline. the influence of modern market location on 

sales turnover in traditional markets. This condition is dominated by three indicators, including 

market traffic, availability of parking spaces, and market environment. Traditional markets can 

survive by increasing their advantages in terms of customer satisfaction through improved service 

in a family manner, lower product prices, product freshness, and infrastructure through which can 

be facilitated by the local government. 

Keywords: Market, Sales, Location, sales turnover. 

 

Abstrak 

Penelitian ini bertujuan untuk mengetahui apakah penjualan dan lokasi pasar modern berpengaruh 

terhadap penjualan di pasar tradisional. Penelitian ini menggunakan pendekatan kuantitatif, 

dengan teknik pengumpulan data menggunakan teknik angket,wawancara,dan dokumentasi. 

Teknik analisis data dengan model regresi linear berganda menggunakan taraf 0,05 (5%) dengan 

uji.asumsi klasik. Hasil statistic menunjukan pada variabel Penjualan nilai t-hitung sebesar 2,049 

dengan nilai t-tabel sebesar 1,666. Pada variabel lokasi diperoleh nilai t hitung sebesar 3,146 

dengan nilai t-tabel sebesar 1,666 pada tingkat 0,02. Kesimpulannya ada pengaruh antara tingkat 

penjualan pasar modern terhadap omzet penjualan pada pasar tradisional. Tiga indikator yang 

dominan antara lain tingkat pendapatan masyarakat, produk dan pelanggan dengan penurunan 

yang signifikan. adanya pengaruh lokasi pasar modern terhadap omzet penjualan di pasar 

tradisional. Kondisi tersebut didominasi oleh tiga indikator antara lain lalulintas pasar, 

ketersedian lahan parkir serta lingungan pasar. Pasar tradisional dapat tetap bertahan dengan 

meningkatkan keunggulannya pada bagian kepuasan pelanggan melalui peningkatan pel ayanan 

secara kekeluargaan, harga produk yang lebih murah, kesegaran produk dan infrastruktur melalui 

Kerjasama yang dapat difasilitasi oleh pemerintah daerah setempat. 

Kata Kunci: Pasar, Penjualan, Lokasi, omset penjualan 

http://journal.uhamka.ac.id/index.php/agregat
mailto:1ekaandriansyah@unesa.ac.id
mailto:ekanurlaili@unesa.ac.id
mailto:naningekonoviana@ikipwidyadarma.ac.id


AGGREGATE: Journal of Economics and Business 
Vol. 5, No. 2, September 2021 
http://journal.uhamka.ac.id/index.php/aggregat 
p-ISSN: 2549-5658 e-ISSN: 2549-7243 
DOI: 10.22236/aggregat_vol1/is1pp221-230 
PP 228-237 

229 

 

INTRODUCTION 

The economy of a country is said to be growing and developing if in each region 

there is an even distribution of economic activity, one of which can be seen from trading 

activities. Based on the way of conducting transactions, the market is divided into two, 

namely traditional and modern markets. 

Traditional markets are places where buyers and sellers make direct bargaining 

transactions with the goods being traded as necessities. In the modern market, the price 

of goods sold is fixed at a fixed price and with special services for consumers. For 

example, supermarkets, malls. In urban areas, the market consists of a series of vendors 

selling goods in groups in strategic locations and expanding widely (Kimbonguila et al., 

2019) 

The development of malls, minimarkets, and hypermarkets in big cities is a 

concern for business actors in traditional markets. Minimarkets that are mushrooming in 

the village area almost color every community unit. The market, which was initially 

controlled by grocery stores, was taken up by experts by the presence of minimarkets. As 

one of the coastal areas in Indonesia, the island of Madura has a lot of traditional markets 

considering the majority of work as fishermen who must immediately sell their marine 

products in traditional markets. In traditional markets, apart from selling fish products, 

fishermen must sell other goods such as grocery stores in them. The development of 

supermarkets that began to enter the coastal areas of Madura such as Indomaret and 

Alfamart became a concern for traders as a result of a decrease in their turnover. 

Modern markets are built to provide more satisfaction in buying and selling 

transactions for consumers. Strategic location arrangement, prepositional layout, lighting, 

spacious room, clean, cool with air conditioning, and not muddy. The advantages offered 

to make it easy for modern markets to divert people's attention to shopping there. 

Problems that often occur in traditional markets, among others, are related to market 

management and the negative image of the community towards traditional markets due 

to traders' indiscipline, poor/professional market management, and lack of firmness in 

implementing market SOP policies/rules. The declining performance of traditional 

markets is also still dominated by internal problems such as poor market management, 

lack of market facilities and infrastructure, street vendors have emerged which have an 

impact on decreasing customers, as well as a classic problem, namely the lack of capital 

assistance for business actors in traditional markets. The potential of traditional markets 

will survive if the majority of the market area is as a trader, the income of the people 

around the traditional market, and the market can become a place of education for the 

people in the market area (Susanto, 2019). 
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The inconvenience of business actors in traditional markets has begun to emerge, 

modern markets which are generally only controlled by a certain group of groups have 

shifted the location of wealth and distribution of goods and services which were 

previously controlled by traditional markets. On the other hand, traditional markets can 

provide far more people's needs than minimarkets. This has been proven in the results of 

research which states that there is a decrease in sales and profits of traditional market 

sellers before and after the modern market (Lies, 2018; Rasyid & Zulham, 2017). The 

results of other studies say that not all traders have an impact on decreasing turnover, 

such as fruit traders who do not affect the emergence of modern markets (Masyhuri & 

Utomo, 2017). What about many traditional markets around the coast of Madura? With 

the majority of grocery stores as well as sellers of seafood. In this study, we will try to 

find the answer. 

 

METHOD 

This research uses a quantitative descriptive research type. The sampling 

technique uses random sampling, data analysis is data using statistics to test 

predetermined hypotheses, using a descriptive approach to describe the research object 

or results. (Sugiyono, 2017). 

The population used is all traditional market traders in the Banyuates Sampang 

traditional market, East Java, namely 250 sellers. If the population is more than 100 

people, then the sample can be taken as 10% of the total population (Sugiyono, 2017) 

which is as many as 25 traders. Test statistics using the help of the SPSS application. 

 

RESULTS AND DISCUSSION 

Validity test 

Based on the analysis of the validation test, the results can be shown as presented 

in Table 1 as follows: 

Table 1 

No. Indicator r- 

Count 

r- 

Table 

Note: 

1 Sale    

 
• X1.1 0.585 0.227. Valid 

 
• X1.2 0.236 0.227. Valid 

 
• X1.3 0.729 0.227. Valid 

 
• X1.4 0.598 0.227. Valid 

2 Location    
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• X2.1 0.274 0.227. Valid 

 
• X2.2 0.463 0.227. Valid 

 
• X2.3 0.574 0.227. Valid 

 
• X2.4 0.687 0.227. Valid 

Source: processed data 

 

Based on Table 1, it can be explained that all indicators used in measuring 

variables in the study with a correlation coefficient greater (>) than r-table = 0.227 (r-

table value with n = 75), so indicators. on these variables can be categorized as completely 

valid. 

Reliability Test 

The reliability test was used to measure the constructs or variables of the 

questionnaire. The construct is said to be reliable when it gives a Cronbach Alpha value 

greater than (>) than 0.5. The results of the reliability test on the questionnaire are 

presented in table 2 below. 

Table 2 

Variable Cronbach 

Alpha. 

Note. 

Sale X1 0.523 Reliable 

Location X2 0.506 Reliable 

Source: processed data 

 

Normality test 

Test for normality using the P-P Plot graph to test the residual level of the 

regression model presented in Figure 1. 

 

Figure 1 

The normal probability-plot graph depicts the data spread around the diagonal 

line by following the direction of the diagonal line, so it can be said that the regression 

model meets the assumption of normality. 

http://journal.uhamka.ac.id/index.php/agregat


AGGREGATE: Journal of Economics and Business 
Vol. 5, No. 2, September 2021 
http://journal.uhamka.ac.id/index.php/aggregat 
p-ISSN: 2549-5658 e-ISSN: 2549-7243 
DOI: 10.22236/aggregat_vol1/is1pp221-230 
PP 228-237 

232 

 

Multicollinearity Test 

The determination of multicollinearity in the regression model is based on the 

value of Variance Inflation Factor, tolerance, and correlation matrix analysis of 

independent variables. The results of the VIF values are presented in table 3 below. 

Table 3 

Model Collinearity Statistics 

Tolerance VIP 

1.(Contant)   

X1(sales) 0.629 1,571 

X2(Location) 0.611 1.618 

Source: Data processed 

 
Multiple Linear Regression Analysis 

In multiple linear regression analysis is intended to determine the effect of the 

independent variables on the dependent variable. Processing data relating to linear 

regression analysis are presented in table 4 below: 

Table 4 

Coefficients 
Model Unstandardi

zed 

Coefficients 

Standar

dized 

Coeffici

ents 

C Sig. 

B Std. 

Error 

Beta 

1(Cons

tant) 

3.239 .863  3,752 .000 

X1_sal

es 

169 .083 249 2,049 .044 

X2_Lo

cation 

.307 
.098 

387 
 3.146 

.002 

Source: Data processed 

The table can be explained that the results of the t-test of the modern market 

sales variable (X1) affect the sales turnover of traditional market traders. (Y) with t count 

= 2.049 and the t table gain is 1.666 at the level of 0.44. At the 0.05 limit, this value is 

smaller than the 5% level. 

The results of the t-test on the variable location of the modern market (X2) affect 

the turnover/sales of traditional traders (Y). the calculated t value is 3.146 with the t table 
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obtained is 1.666 at the 0.44 level. By using the 0.05 limit, this value is smaller than the 

5% level. 

T Uji test 

The t-test analysis is aimed at testing the Sales and location variables 

partially/separately on the sales turnover variable of traditional market traders. When dk 

(degrees of freedom) = 20 - 4 = 16 with = 0.05 then t-table = 1.666. 

Based on the results of the previous table analysis, the results of the independent 

variable t-test can be presented in table 6. 

Table 6 

Independent 
Variable 

T-count T table Sig 

X1.Sale 2,044 1.666 004 

X2.Location 3.142 002 

Source: processed data 

 

In table 6 it can be explained that the test results for the X1 variable (Sales) 

obtained the t-count value = 2.044 and the t-table value of 1.666 with a level of 0.44. By 

using the 0.05 limit, this value is smaller than the 5% level, meaning that Ho is rejected 

and Ha is accepted. This means that there is an influence of modern market sales on the 

turnover of traditional traders which has a positive influence. 

The results of the test analysis for the X2 variable (Location) the value of t-count 

= 3, 142 with the value of t-table = 1.666 with a level of 0.02. At the 0.05 limit used, this 

figure is still below the 5% level, which means Ho is rejected and Ha is accepted. This 

means that there is an influence of the location of the modern market on the turnover of 

traditional traders which has a positive influence. 

 

Discussion 

The Effect of Modern Market Sales on Traders Turnover in Traditional Markets 

The results of the analysis show that the modern market sales variable has a 

positive influence on the turnover/sales of traders in traditional markets. It was found that 

the affected factor was a decrease in the level of income of traders resulting from modern 

markets with a daily income of traders of 200,000 – 100,000 or between 100,000 – 50,000 
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and the number of customers they had was around 7-6 and 6-5 customers. In terms of the 

number of products traded and traded, there is also a decrease, which is about 12 – 11 

products per day which are sold during commercial activities. 

This is in line with the results of previous studies which revealed that the 

existence of modern markets can significantly affect the decrease in income and profits 

of traditional market traders. The main cause is poor management and poor infrastructure 

of traditional markets, not solely because of the existence of modern markets (Dewi & 

Susilowati, 2014; Seminari et al., 2017)(Dewi & Susilowati, 2014; Seminary et al., 2017). 

The emergence of the Modern market reduces the turnover of traditional markets, but 

traditional markets must maintain their advantages, including the price level set and the 

infrastructure of the local government to survive (Bakhri, 2017). Based on customer 

satisfaction, traditional markets can maintain the use of the family system by creating a 

comfortable communication atmosphere in transactions that are only available in 

traditional markets to survive (Majiid et al., 2020). 

 

The Influence of Modern Market Locations on Traders' Turnover/Sales in 

Traditional Markets. 

Previous data analysis shows that the variable location of the modern market 

affects the turnover/sales of traders in traditional markets. It was found that several 

influencing factors were found, including market conditions that were not comfortable 

for traders to trade due to slum conditions, waterlogged (muddy) with poor air circulation 

for market visitors. Market management that is not optimal has an impact on the 

accumulation of market waste due to waste disposal facilities that are not yet fully 

available, traditional market facilities related to parking management with the availability 

of narrow parking spaces causes parking functions to be not optimal which results in 

disruption of the smooth and orderly traffic of market visitors and public streets. The 

impact causes congestion for private vehicle users. 

This statement is supported by the results of other studies which find that there 

are significant differences in distance, location convenience, and product diversification 

provided by modern markets to the advantages of traditional markets (Widiandra & 

Sasana, 2013). The location of the market greatly influences the choice of consumers to 
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shop for transportation costs to the location and the price of the goods sold affects the 

location of a market and can threaten micro-enterprises (Nur & Hasang, 2019; Susilowati, 

2015). 

Traditional markets can still survive because the community's perspective on 

shopping at traditional markets is the culture of the surrounding community. Improved 

market cleanliness, cheaper traditional market prices, and government policies can help 

maintain the traditional market reverberation. They will visit traditional markets more 

often and have a more positive attitude towards traditional markets (Mufriantie Elni, 

2017; Nelwan & Rumokoy, 2017; Prabowo et al., 2020). Through the improvement of 

traditional market management, the quality of traditional market services and facilities 

will not be affected by the emergence of modern markets pasar (Kane et al., 2016). 

The traditional market redesign can also be done to become a characteristic of 

traditional markets that are attractive to consumers, such as the design of floating markets 

in coastal areas while giving the impression of fresh products from products sold from 

traditional markets (Imriyanti, 2020; M.Syaiful, 2020). The development of traditional 

markets has a positive impact on the regional exchange of goods and services which then 

develops in increasing various activities through community social activities in urban 

communities (Aliyah, 2017). 

 

CONCLUSION 

The conclusions that can be found in the results of this study indicate that there is 

a positive influence between sales in the modern market on the sales/turnover of traders 

in the market. Found three indicators that affect, among others, the level of income, 

customers, and products. There is a positive influence between the location of the modern 

market on the sales/turnover of traders in the traditional market and the effect is positive. 

Three indicators were found that influence, among others, market traffic, environmental 

conditions, and the availability of parking spaces. The traditional market environment 

that is not comfortable for sellers and buyers has an impact on decreasing the sales of 

traditional market traders which will later benefit the modern market with better facilities. 

Infrastructure is the locomotive of national and regional development (Haris, 2009). 
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Traditional markets can still exist with improvements to market infrastructure, 

maintained cleanliness, and modern/non-cash payment methods. The advantages of 

traditional markets that provide bargaining opportunities between sellers and buyers, 

affordable prices, and guarantees of fresh products can provide strength for the existence 

of traditional markets. 
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